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Copyright © 2026 by DECALIA SA. All rights reserved. This report may not be displayed, reproduced,
distributed, transmitted, or used to create derivative works in any form, in whole or in portion, by any
means, without written permission from DECALIA SA.

This material is intended for informational and marketing purposes only and should not be construed as an
offer or solicitation for the purchase or sale of any financial instrument, or as a contractual document. The
information provided herein is not intended to constitute legal, tax, or accounting advice and may not be
suitable for all investors. The market valuations, terms, and calculations contained herein are estimates only
and are subject to change without notice. The information provided is believed to be reliable; however
DECALIA SA does not guarantee its completeness or accuracy. Past performance is not an indicator of
future results.

Some of the information presented in this paper is based on the direct experience of DECALIA as manager
of collective investment schemes such as DECALIA Private Credit Strategies. Any intended or implicit
reference to DECALIA Private Credit Strategies is not meant to represent a solicitation for the purchase or
sale of the strategy or other strategies of DECALIA. Private markets strategies are not destined to the
large public and its suitability must be evaluated in relationship to the risk profile, objectives and financial
situation of any investor and the rules and limitations of each jurisdiction.
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Tél. +41 (0)22 989 89 89
Fax +41 (0)22 310 44 27

info@decalia.com
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